
Quick Assessment: 
Do Customers 
Trust You Enough 
to Give You Their 
Money?

Assessing customer trust is 
important for any business. Here's 
a quick self-assessment to help 
you determine if your customers 
trust you enough to make a 
purchase:

Do you receive positive reviews consistently�

� Yes: Positive reviews indicate high customer satisfaction and trust.�
� No: Lack of positive reviews or presence of negative reviews could signify trust 

issues.

�� Customer Feedback and Reviews

Are you transparent about your product/service details, pricing, and policies�

� Yes: Being open about your product/service details, pricing, and policies makes 
customers trust you and helps them feel confident in their purchase.�

� No: Hiding prices, product/service details and policies can lead to distrust and 
hesitation.

�� Transparency and Honesty

Is your customer service responsive and helpful�

� Yes: Responsive customer service reassures customers that you value their business 
and are there to help.�

� No: Poor customer service can break trust easily.

�� Customer Service



Do your products or services consistently meet or exceed customer expectations�

� Yes: Consistently delivering quality builds trust over time�
� No: Frequent issues with product/service quality can lead to distrust.

�� Quality of Product/Service

Do you ensure the security and privacy of customer data�

� Yes: Ensuring data security and privacy builds trust, especially for online 
transactions�

� No: Any lapses in data security can severely damage customer trust.

�� Security and Privacy

Do you have fair and easy-to-understand return and refund policies�

� Yes: Fair policies show customers that you stand behind your products and are 
willing to correct mistakes.�

� No: Complicated or unfair policies can make customers shy away from making a 
purchase.

�� Return and Refund Policies

Is your business perceived positively�

� Yes: A strong, positive business reputation can make a customer trust you even 
before making a purchase.�

� No: A poor reputation can be a major hurdle to gaining customer trust..

�� Business Reputation

Do you showcase testimonials, case studies, or endorsements from credible sources�

� Yes: Social proof can significantly boost customer trust.�
� No: Lack of social proof might make customers question the reliability of your 

business.

�� Social Proof

Do you have business tools/features that help to improve customer experience�

� Yes: Listening to call recordings with the PressOne call recording feature can help to 
identify areas that require improvement to build credibility and customer trust.�

� No: It can be challenging to gain customers' trust without tools and business features 
to improve their experience.

�� Tools and Useful Business Features



PressOne provides welcome greetings which help to build trust and enhance customer 
confidence in your business. You get tools like call recording and analytics to help track 
customer conversations and gain insights. Click this link to learn more.

Bonus

Use this assessment to identify how you can improve your business and take action to 
build and maintain customer trust.

80-100% Yes: Your customers will likely trust you and are confident in making 
purchases. 



50-79% Yes: You have some strengths, but there are areas to improve to build stronger 
trust. 



0-49% Yes: There are trust issues that need to be addressed to improve customer 
confidence

Scoring Your Assessment

https://pressone.africa/

